
   

 

Tackling the growing crisis of lonely men: exploring what works through the Time 
to Shine programme 

 

Introduction 

Men are living longer and while this is good news, research indicates that older men are 
increasingly experiencing loneliness. The Jo Cox Commission on Loneliness estimates that eight 
million men (of all ages) in the UK feel lonely at least once a week, with nearly three million 
reporting that it is a daily occurrence. One in ten men said they would not admit to feeling lonely. 
Emerging findings from an ongoing evaluation of a programme in Leeds, called Time to Shine, 

in the programme are men. 

 
 

What have we learned from Time to Shine about 
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What have we learned from Time to Shine about activities that appeal to older men?  

Providing a range of practical activities such as gardening or DIY, especially activities that 
generate a sense of purpose , such as enabling them to teach skills to others (ICT training) or 
help out in a charity shop (Your Warehouse), has successfully encouraged participation. Where 
the activity has also provided the opportunity to share skills, this has provided a way for some 
men to build their self-esteem.  

Creating a supportive environment has also been a driver for encouraging older men to 
participate in the activity offered. Focus group participants attending The Breakfast Club said 
that what was on offer was less important than having company, meeting like-minded people, 
getting out of the house, and not just sitting indoors. In this case, the project supported 
attendance by providing a free meal, and the coordinator texted men to remind them the 
activity was taking place (this worked particularly well for those living with dementia, or who 
struggled to plan due to ill health).  

 

 

 

 

 

 

 

 
 
 
 

Are there other examples of projects which have successfully engaged men? 

The importance of creating a supportive environment where older men feel a sense of purpose 
has been demonstrated through other initiatives too. For example, Men in Sheds, which offers 
a space where men can feel comfortable and at ease, share skills, socialise and carry out 
activities that bring benefit to the local community, is a popular activity amongst older men. 
Many local Age UKs run Men in Shed clubs for older men in their locality.  

 

 

 

“Suddenly I have new 
friends with common 
interests, have somewhere 
to go, and am doing things 
again. It's literally changed 
my life around.” 

“I would not be able to 
attend an earlier event 
“





June 2018 
 

About the authors 

This article was written by Care Connect (a research and innovation hub at the University of 
Sheffield) and Age UK. For further information, email s.alden@sheffield.ac.uk or 
evaluation@ageuk.org.uk    

 

mailto:s.alden@sheffield.ac.uk
mailto:evaluation@ageuk.org.uk
https://www.campaigntoendloneliness.org/blog/millions-of-men-are-hiding-their-loneliness/
http://www.bristol.ac.uk/sps/research/projects/current/older-men-at-the-margins/
http://www.bristol.ac.uk/sps/research/projects/current/older-men-at-the-margins/

	 provide a supportive environment
	 offer activities with a practical outcome, which generate a sense of�敩uts敮漀映昶ts敳ctiu攀敳,  潤ct甠o㉥牢h<⽃㑧朰⁒ wh0⁝e獵 漀昶
	 offer activities that enable men to share skills
	 promote activities in locations where men go, using appropriate language which makes men feel they have something to offer.

